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Journal Articles

Chad Autry

Autry, Chad W., Grawe, Scott B., Daugherty, Patricia J., and Richey, Glenn R., “The Effects
of Technological Turbulence and Breadth on Supply Chain Technology Acceptance and
Adoption,” Journal of Operations Management, (forthcoming).

Wilcox, William E., Griffis, Stanley E., and Autry, Chad W., “A Markov Model of liquidity Effects
in reverse Logistics Processes: The Effects of Random Volume and Passage,” International
Journal of Production Economics,” (forthcoming).

Payne, G. Tyge, Moore, Curt B., Griffis, Stanley E., and Autry, Chad W., “Multilevel Challenges
and Opportunities in Social Capital Research,” Journal of Management, (forthcoming).

Zacharia, Zach G., Preston, David J., Autry, Chad W., and Lamb, Charles W., “I.T. Alignment with
Business Strategies in US Healthcare Organizations: An Empirical Analysis,” Journal of
Information Technology and Information Management,” (forthcoming).

Autry, Chad W. and Golicic, Susan L., “Evaluating Interfirm Relationship-Performance Spirals: A
Longitudinal Study,” Journal of Operations Management, Vol. 28, No. 1, pp. 87-100 (2010).

Vorhies, Douglas W., Morgan, Robert E., Autry, Chad W., “Product-Market Strategy and the
Marketing Capabilities of the Firm: Impact on Market Effectiveness and Cash Flow
Performance,” Strategic Management Journal, Vol. 30

Williams, Zachary S., Ponder, Nicole, and Autry, Chad W., “Supply Chain Security Culture:
Measure Development and Validation,” International Journal of Logistics Management, Vol. 20,
No. 2, pp. 243-260 (2009). This paper won the journal’s Highly Commended Award for best
paper published in 2009.

John Bell

Bell, John E., Griffis, Stanley, E., Cunningham Ill, William A., and Eberlan, Jon A., “Location
Analysis: A Strategic Network for Homeland Defense,” Omega, Vol. 39(2), forthcoming.

Bell, John E. and Griffis, Stanley E., (2010), “Swarm Intelligence: Application of the Ant Colony
Optimization Algorithm to Logistics-Oriented Vehicle Routing Problems,” Journal of Business
Logistics, Vol. 31(2), forthcoming.

Skipper, Joseph B., Bell, John E., Cunningham Ill, William A., and Mattioda, Daniel D., (2010),
“Forward Positioning and Consolidation of Strategic Inventories,” Journal of Transportation
Management, Vol. 21(1), pp 27-41.
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Bell, John E. and Weir, Jeffery D., (2010), “Location Analysis: Application of ReVelle and
Rossing’s Roman Empire Problem,” Decision Sciences Journal of Innovative Education, Vol. 8
(2), pp 353-359.

Phil Boutin

Flint, Daniel J., Blocker, Christopher, P., and Boutin, Philip, (2010), “Customer Value
Anticipation as an Operant Resource Driving Customer Satisfaction and Loyalty,” Industrial
Marketing Management, forthcoming.

Pratibha Dabholkar

Dabholkar, Pratibha A., Dolen, Willemijn van, and Ruyter, Ko de, (2009), “A Dual-Sequence
Framework for B2C Relationship Formation: Moderating Effects of Employee
Communication Style in Online Group Chat,” Psychology and Marketing, 26 (2), 145-174.

Dellaert, Benedict G.C. and Dabholkar, Pratibha A., (2009), “Increasing the Attractiveness of
Mass Customization: The Role of Complementary Online Services and Range of Options,”
International Journal of Electronic Commerce, 13 (3), 43-70.

Dabholkar, Pratibha A. and Sheng, Xiaojing, (2009), “The Role of Perceived Control and Gender
in Consumer Reactions to Download Delays, Journal of Business Research, 62 (7), 756-760.

Terry Esper

Esper, Terry L., Defee, C. Clifford and Mentzer, John T., “A Framework of Supply Chain
Orientation,” International Journal of Logistics Management, (2010), Vol. 21 Issue: 2, pp. 161-
179.

Defee, C., Esper, T., and Mollenkopf, D., (2009), “Environmental Responsibility: Competing
Through A Closed-Loop Orientation,” Supply Chain Management: An International Journal
14(2), 87-98.

Defee, C. Clifford, Stank, Theodore P., Esper, Terry L., and Mentzer, John T., 2009, “The Role of
Followers in Supply Chains,” Journal of Business Logistics, Vol. 30 Issue 2, pp. 65-84. 2010 JBL
Bernard J. LaLonde Best Paper Award winner.

Fugate, Brian, Mentzer, J. Thomas, and Stank, Theodore, 2009, “The Role of Logistics in the
Market Orientation Process,” Journal of Operations Management, June, Vol. 27 No. 3, pp. 247-
264.

Thomas, Rodney and Esper, Terry L., “Exploring Relational Asymmetry in Supply Chains: the
retailer’s perspective,” International Journal of Physical Distribution and Logistics Management,
Vol. 40: Issue 6, pp.475-494.
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Thomas, Rodney. Esper, Terry, and Stank, Theodore P., “Testing the Effects of Time Pressure in
Retail Supply Chain Relationships,” Journal of Retailing, forthcoming.

Thomas, Rodney, Esper, Terry, and Stank, Theodore P., “Coping with Time Pressure in Interfirm
Supply Chain Relationships,” Industrial Marketing Management, forthcoming.

Defee, C. Clifford, Stank, Theodore P., Mentzer, J. Thomas, and Esper, Terry, “Performance
Implications of Transformational Supply Chain Leadership and Followership,” International
Journal of Physical Distribution and Logistics Management, forthcoming.

Esper, Terry L., Ellinger, Alexander E., Stank, Theodore P., Flint, Daniel J., Moon, Mark A., (2010)
“Demand and Supply Integration: A Conceptual Framework of Value Creation Through
Knowledge Management,” Journal of the Academy of Marketing Science, 38 (1), 5-18.

Defee, C. Cliff, Esper, Terry L., Mollenkopf, Diane (2009), “Leveraging Closed-Loop Orientation
and Leadership for Environmental Sustainability,” Supply Chain Management: An International
Journal, 14 (2), 87-98.

Dan Flint

Esper, Terry L., Ellinger, Alexander E., Stank, Theodore P., Flint, Daniel J., Moon, Mark A.,
(2010) “Demand and Supply Integration: A Conceptual Framework of Value Creation
Through Knowledge Management,” Journal of the Academy of Marketing Science, 38 (1), 5-
18.

Flint, Daniel J., Blocker, Christopher, P., and Boutin, Philip, (2010), “Customer Value
Anticipation as an Operant Resource Driving Customer Satisfaction and Loyalty,” Industrial
Marketing Management, forthcoming.

Blocker, Christopher, Flint, Daniel J., Myers, Matthew B., and Slater, Stanley, “The Role of
Proactive Customer Orientation and its Role in Creating Customer Value in Global
Markets,” Journal of the Academy of Marketing Science (forthcoming).

Satinover, Bridget and Flint, Daniel J., (2010) “That item is mine! Consumer Competitiveness
and Need for Control: A Study of Online Auction Bidding,” International Journal of Electronic
Marketing and Retailing, Vol. 3, No. 3, 261-292.

Flint, Daniel J., and Golicic, Susan, (2009), “Searching for Competitive Advantage Through
Sustainability: A Qualitative Study in the New Zealand Wine Industry,” International Journal of
Physical Distribution and Logistics Management, 39 (1), 841-860.

Mello, John and Flint, Daniel J., (2009), “A Refined View of Grounded Theory and Its Application
to Logistics Research,” Journal of Business Logistics, 30 (1), 107-125.

Fugate, Brian, Mentzer, John T., and Flint, Dan, (2009),“The Role of Logistics in Market
Orientation,” Journal of Business Logistics, 29 (2), 1-26.
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Mary Holcomb

Mascaritolo, J. and Holcomb, M. C., “Supply Chain Resilience,” Journal of Transportation
Management, Vol. 19, No. 2, pp. 71-83.

Ponomaroyv, S. Y. and Holcomb, M. C., “Understanding the Concept of Supply Chain Resilience,”
International Journal of Logistics Management, Vol. 20, No. 1, pp. 124-143.

Jon Kirchoff

Tate, Wendy L., Ellram, Lisa E., Kirchoff, Jon F., (2010) “Corporate Social Responsibility Reports:
A Thematic Analysis Related to Supply Chain Management,” Journal of Supply Chain
Management 46 (1), 19-44.

Tom Mentzer

Defee, C. Clifford, Stank, Theodore P., Esper, Terry L., and Mentzer, John T., 2009, “The Role of
Followers in Supply Chains,” Journal of Business Logistics, Vol. 30 Issue 2, pp. 65-84. 2010 JBL
Bernard J. LaLonde Best Paper Award winner.

Fugate, Brian, Mentzer, J. Thomas, and Stank, Theodore, 2009, “The Role of Logistics in the
Market Orientation Process,” Journal of Operations Management, June, Vol. 27 No. 3, pp. 247-
264.

Fugate, Brian J., Mentzer, J. Thomas, and Stank, Theodore P., 2010, “Logistics Performance:
Efficiency, Effectiveness, and Differentiation,” Journal of Business Logistics, Vol. 31, No. 1, pp.
43-62.

McCarthy, Teresa, Moon, Mark, and Mentzer, John T., (2010) “Motivating the Industrial Sales
force in the Sales Forecasting Process,” Industrial Marketing Management.

Davis-Sramek, Elizabeth, Droge, J., Cornelia, Mentzer, Thomas and Myers, Matthew B.,
(2009), “Creating Commitment and Loyalty Behavior among Retailers: What are the Roles
of Service Quality and Satisfaction?” Journal of the Academy of Marketing Science 37 (4),
440-454.

Cheung, Mee Shew, Myers, Matthew B., and Mentzer, J. Thomas (2010), “Does
Relationship Learning Lead to Relationship Value? A Cross National Supply Chain
Investigation,” Journal of Operations Management (forthcoming).

Cheung, Mee Shew, Myers, Matthew B., and Mentzer, J. Thomas, “The Value of Relational
Learning in Global Buyer-Supplier Exchanges: A Dyadic Perspective and Test of the Pie-
Sharing Premise,” Strategic Management Journal (forthcoming).

Gundlach, Gregory T., and Mentzer, John T., " Exploring The Relationship Between Marketing
and Supply Chain Management: Introduction To The Special Issue," Journal of the Academy of
Marketing Science, (2010) 38:1-4.
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Coley, Linda Silver, Mentzer, John T., and Cooper, Martha C., “Is ‘Consumer-Orientation’ a
Dimension of Market Orientation in Consumer Markets?” Journal of Marketing Theory and
Practice, 18: 141 (2010).

Smith, Carlo D., and Mentzer, John T., “User Influence on the Relationship between Forecast
Accuracy, Application and Logistics Performance,” Journal of Business Logistics, 29 (orthcoming,
2010).

Esper, Terry L., Defee, C. Clifford and Mentzer, John T., “A Framework of Supply Chain
Orientation,” International Journal of Logistics Management, (2010), Vol. 21 Issue: 2, 161-179.

Smith, Carlo D., and Mentzer, John T., “Forecasting Task-Technology Fit: The Influence of
Individuals, Systems, and Procedures on Forecast Performance,” International Journal of
Forecasting, (2010), Vol. 26 Issue: 1, 144-161.

Manuj, lla, Mentzer, John T., and Bowers, Mellisa R., “Improving the Rigor of Discrete-Event
Simulation in Logistics and Supply Chain Research,” International Journal of Physical
Distribution and Logistics Management, 39 (No. 3, 2009), 172-201.

Fugate, Brian S., Mentzer, John T., and Stank, Theodore P., "Linking Improved Knowledge
Management To Operational and Organizational Performance," Journal of Operations
Management, 27 (2009), 247-264.

Manuj, lla and Mentzer, John T., “Global Supply Chain Risk Management,” Journal of Business
Logistics, 28 (No. 1, 2008), 133-155. Chosen as an Emerald Literati Network Highly
Commended Award Winner at the Literati Network Awards for Excellence 2009.

Diane Mollenkopf

Mollenkopf, D., Stolze, H., Ueltschy, M, and Tate, W. (2010), “Green, Lean and Global Supply
Chains, International Journal of Physical Distribution and Logistics Management, Special Issue:
The sustainable agenda and energy efficiency, Logistics solutions and supply chains in times of
climate change,” 40(1).

Guzman-Siller, C., Twede, D., Mollenkopf, D. (forthcoming), “Differences in the Perceptions of
Pallet Systems Between US and Canadian Grocery Retailers,” Journal of Food Distribution
Research.

Jayaraman, V., Ross, A., Rodrigues, A. and Mollenkopf, D., (forthcoming), “Repositioning of
Reusable Containers in a Global Sustainable Supply Chain Environment,” International Journal
of Mathematics in Operational Research.

Defee, C., Esper, T., and Mollenkopf, D., (2009). “Leveraging Closed-Loop Orientation and
Leadership for Environmental Sustainability,” Supply Chain Management: An International
Journal, 14(2), 87-98.
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Moura, A.D., Martin, S. and Mollenkopf, D. (2009), “Product Specification and Agribusiness
Chain Coordination: Introducing the Coordination Differential Concept,” Agribusiness: An
International Journal, 25(1), Winter, 112-127.

Mark Moon

McCarthy, Teresa, Moon, Mark, and Mentzer, John T., (2010) “Motivating the Industrial Sales
force in the Sales Forecasting Process” Industrial Marketing Management.

Esper, Terry L., Ellinger, Alexander E., Stank, Theodore P., Flint, Daniel J., Moon, Mark A., (2010)
“Demand and Supply Integration: A Conceptual Framework of Value Creation Through
Knowledge Management,” Journal of the Academy of Marketing Science, 38 (1), 5-18.

Moon, Mark A. (2009), “Commentary on ‘The Process Design Workbench: The Alignment of
People, Process, and Tools.”” Foresight: The International Journal of Applied Forecasting, Issue
15 (Fall), 22-24.

Matthew Myers

Cheung, Mee Shew, Myers, Matthew B., and Mentzer, J. Thomas, “The Value of Relational
Learning in Global Buyer-Supplier Exchanges: A Dyadic Perspective and Test of the Pie-
Sharing Premise,” Strategic Management Journal (forthcoming).

Blocker, Christopher, Flint, Daniel J., Myers, Matthew B., and Slater, Stanley, “Proactive
Customer Orientation and its Role in Creating Customer Value in Global Markets,” Journal
of the Academy of Marketing Science (forthcoming).

Cheung, Mee Shew, Myers, Matthew B., and Mentzer, J. Thomas (2010), “Does Relationship
Learning Lead to Relationship Value? A Cross National Supply Chain Investigation,” Journal of
Operations Management (forthcoming).

Davis-Sramek, Elizabeth, Droge, J., Cornelia, Mentzer, Thomas and Myers, Matthew B.,
(2009), “Creating Commitment and Loyalty Behavior among Retailers: What are the Roles
of Service Quality and Satisfaction?,” Journal of the Academy of Marketing Science 37 (4),
440-454.
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Serhiy Ponomarov

Ponomarov, Serhiy Y. and Holcomb, Mary C., “Understanding the Concept of Supply Chain
Resilience,” The International Journal of Logistics Management, Vol.20 No.1, 2009, pp 124-143.

Funda Sahin

Sahin, Funda and Manuj, Ila, “A Model of Supply Chain and Supply Chain Decision-Making
Complexity,” 2010, forthcoming in International Journal of Physical Distribution and Logistics
Management.

“Coordinated deterministic dynamic demand lot sizing problem: A review of models and
algorithms,” 2009, OMEGA-The International Journal of Management Science, 37, 3-15, Sahin,
Funda, Robinson, P. and Narayanan, A.

Dave Schumann

Lee, Eun-Ju and Schumann, David W., (2009) “Proposing and Testing the Contextual Gender
Influence Theory: An Examination of Gender Influence Types on Trust of Computer Agents,”
Journal of Consumer Psychology, 19 (3), 440-450.

Kwon, Nan, Schumann, David W. and Fairhurst, Ann (2009) “The Role of Future Expected Price
in the Purchase Decision Process,” Journal of Business Research, 63, 1, 84-90.

Broyles, Allen, Schumann, David W., and Leingpibul, Thaweephan, (2009) “Testing An
Antecedent/Consequence Model of Brand Equity Relationships: The Role of Product Class
Differences,” Journal of Marketing Theory and Practice.

Ted Stank

Esper, Terry L., Ellinger, Alexander E., Stank, Theodore P., Flint, Daniel J., Moon, Mark A., (2010)
“Demand and Supply Integration: A Conceptual Framework of Value Creation Through
Knowledge Management,” Journal of the Academy of Marketing Science, 38 (1), 5-18.

Defee, C. Clifford, Stank, Theodore P., and Esper, Terry, “Performance Implications of
Transformational Supply Chain Leadership and Followership,” International Journal of Physical
Distribution and Logistics Management, forthcoming.

Thomas, Rodney. Esper, Terry, and Stank, Theodore P., “Testing the Effects of Time Pressure in
Retail Supply Chain Relationships, “Journal of Retailing, forthcoming.

Thomas, Rodney, Esper, Terry, and Stank, Theodore P., “Coping with Time Pressure in Interfirm
Supply Chain Relationships,” Industrial Marketing Management, forthcoming.

Davis-Srmek, Beth, Germain, Richard, and Stank, Theodore, “The Role of Word of Mouth
Information on Logistics Customer Loyalty,” Journal of Business Logistics, forthcoming.
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Fugate, Brian J., Mentzer, J. Thomas, and Stank, Theodore P., 2010, “Logistics Performance:
Efficiency, Effectiveness, and Differentiation,” Journal of Business Logistics, Vol. 31, No. 1, pp.
43-62.

Fugate, Brian, Mentzer, J. Thomas, and Stank, Theodore, 2009, “The Role of Logistics in the
Market Orientation Process,” Journal of Operations Management, June, Vol. 27 No. 3, pp. 247-
264.

Defee, C. Clifford, Stank, Theodore P., Esper, Terry L., and Mentzer, John T., 2009, “The Role of
Followers in Supply Chains,” Journal of Business Logistics, Vol. 30 Issue 2, pp. 65-84. 2010 JBL
Bernard J. LaLonde Best Paper Award winner.

Hannah Stolze

Mollenkopf, Diane, Tate, Wendy, Stolze, Hannah, Ueltschy, Monique, (2010) “Green, Lean and
Global Supply Chains,” International Journal of Physical Distribution and Logistics Management,
Special Issue: Vol. 40 Issue %.

Wendy Tate

Mollenkopf, Diane, Tate, Wendy, Stolze, Hannah, Ueltschy, Monique, (2010) “Green, Lean and
Global Supply Chains,” International Journal of Physical Distribution and Logistics Management,
Special Issue: Vol. 40 Issue %.

Tate, W.L., Ellram, L.E., Hartmann, E., Bahls, L. (2009). The Evolution of Offshore Outsourcing of
Services: A Theoretical Perspective, International Journal of Production Economics, 120, 512-
524,

Tate, W.L., Ellram, L.E., Brown, S.P. (2009), Offshore Outsourcing of Services: A Stakeholder
Perspective, Journal of Service Research, 12 (1), 56-72.

Tate, W.L. and Ellram, L.E., (2009) A Managerial Framework for the Purchase of Offshored
Outsourced Services, Journal of Business and Industrial Marketing special issue on Purchasing
Orientation, 24 (3/4), 256-268.

Monique Ueltschy

Mollenkopf, Diane, Tate, Wendy, Stolze, Hannah, Ueltschy, Monique, (2010) “Green, Lean and
Global Supply Chains,” International Journal of Physical Distribution and Logistics Management,
Special Issue: Vol. 40 Issue %.

Alex Xu

Yaprak, Attila, Xu, Shichun, and Cavusgil, Erin, “Effective Global Strategy Implementation:

Structural and Process Choices Facilitating Global Integration and Coordination,” Management
International Review, (forthcoming).
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Deligonul, Seyda, Chabowski, Brian, Seggie, Steven, Cabusgil, Tamer, and Xu, Shichun, (2009),
“Methodological Rigor of Ordinary Least Squares Regression Studies in Mainstream Marketing:
An Assessment of Research Reported in the Journal of Marketing”, An Assessment of Research
Reported in the Journal of Marketing”, Advances of International Marketing, 20. Pp 389-418.
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Conference Papers

John Bell

Bell, John E., Skipper, Joseph B., Cunningham, William A., Mattioda, Daniel D., LaPietra, Krista,
“Location consolidation of military equipment for deployment,” proceedings of the Western
Decision Sciences Institute, 2010.

Bell, John E., Griffis, Stanley E., Cunningham, William A., and Eberlan, John, “Location Analysis:
A Strategic Network for Homeland Defense,” proceedings of the Western Decision Sciences
Institute, 2010 (Conference Best Paper Award).

Pratibha Dabholkar

Spaid, Brian I. and Dabholkar, Pratibha A., “Sources of Trusted Information in Retail
Environment,” in International Academy of Business and Public Administration Disciplines
Conference, (forthcoming, 2011).

Spaid, Brian I., Dabholkar, Pratibha, “Technology Based Self Service Failure Attribution,” in
Recent Advances in Retailing and Services Science, sponsored by the European Institute of
Retailing and Services Studies, (forthcoming 2011).

Anselmsson, Johan A. and Dabholkar, Pratibha A., (2009), “Perceived service quality and
customer loyalty for technology-based self-service: A longitudinal investigation of self-scanning
in grocery retailing,” Recent Advances in Retailing and Services Science, Eindhoven,
Netherlands: European Institute of Retailing and Services Studies, 9.

Sheng, Xiaojing and Dabholkar, Pratibha A., (2009), “Consumer Participation in Using Online
Recommendation Agents: An Empirical Study,” Proceedings of International Academy of
Business and Public Administration Disciplines Conference, Dallas, TX: IABPAD, 6 (2), 802-803,
ISSN: 1547-4836.

Sujan Dan

Dan, Sujan, Sorescu, Alina, and Varadarajan, Rajan, “How New Technologies Become Standards:
An Empirical Examination of the Role of Technology Promoting Multi-Firm Alliances,” AMA
Marketing Educators’ Winter Conference-Special session on “How firms Use Marketing
Alliances, Acquisitions, and Mergers: Goals and Rewards, February 2010, New Orleans, LA.

Dan, Sujan, Alina Sorescu and Varadarajan, Rajan “The Role of Alliance, Alliance Partner and
Format Characteristics on the Market Acceptance of Formats,” INFORMS Marketing Science
Conference (June 2009, Ann Arbor, Ml)
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Dan Flint

Stolze, Hannah, Mollenkopf, Diane, and Flint, Daniel J., (2010), “Environmental Customer
Value”, Australia New Zealand Marketing consortium annual conference, fall.

Stolze, Hannah, Mollenkopf, Diane, and Flint, Daniel J., (2010), “Environmental Corporate Social
Responsibility as a Core Competence for the Firm, “ American Marketing Association Annual
Conference, Summer.

Golicic, Susan L., and Flint, Daniel J., (2010), “The Tension Between Business and Romance: A
Qualitative Study in the Global Wine Industry,” Academy of Marketing Science Annual
Conference, spring.

Kim, Jiho and Flint, Daniel J., (2009), “Understanding the Relationship Between Team
Identification, Team Involvement and Adaptation Patterns of Korean Immigrant,” Sport
Marketing Association 2009 Annual Conference.

Flint, Daniel J. and Golicic, Susan L., (2009), “Searching for an Edge Through Sustainability: A
Qualitative Study in the New Zealand Wine Industry,” Society of Marketing Advances 2009
Annual Conference, El-Ansary Award — Best Paper in Channels

Blocker, Christopher P., Flint, Daniel J., and Myers, Matthew (2009), “Customer Value
Perceptions in Global Business Markets: Exploring the Strategic Potential of Standardization,”
Developments in Marketing Science, 2009 Proceedings of the Annual Conference of the
Academy of Marketing Science, Harlan E. Spotts ed. Winner of M. Wayne Delozier Best
Conference Paper Award.

David Gligor

Gligor, D.M., and Holcomb, M.C., “The Role of Logistics Capabilities in Achieving Supply Chain
Agility,” Council of Supply Chain Management Professionals Educators’ Conference, San Diego,
September, 2010.

Gligor, David, “Agile 3PL Aliances”, Decision Sciences Institute (DSI), San Diego, CA, November
2010.

Mary Holcomb

Holcomb, M.C. and Ponomarov, S.Y., “The Relationship of Supply Chain Visability to Firm
Performance,” 24™ |nternational Conference on Logistics Research, Bordeaux, France, 2010.

Gligor, D.M., and Holcomb, M.C., “The Role of Logistics Capabilities in Achieving Supply Chain
Agility,” Council of Supply Chain Management Professionals Educators’ Conference, San Diego,
2010.
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Ponomarov. S.Y. and Holcomb, M.C. “Building Supply Chain Resilience through Logistics
Capabilities,” Proceedings of the Production and Operations Management Annual Conference,
Orlando, May 2009.

Jon Kirchoff

Kirchoff, Jon F., Koch, Chris, Satinover Nichols, Bridget. Stakeholder Perceptions of Green
Marketing: The Effect of Demand and Supply Integration, in Proceedings of the Society of
Marketing Advances (SMA), Atlanta, GA (2010). Robicheaux Award for best student paper in
supply chain management track.

Chris Koch

Kirchoff, Jon F., Koch, Chris, Satinover Nichols, Bridget. Stakeholder Perceptions of Green
Marketing: The Effect of Demand and Supply Integration, in Proceedings of the Society of
Marketing Advances (SMA), Atlanta, GA (2010). Robicheaux Award for best student paper in
supply chain management track.

Diane Mollenkopf

Stolze, Hannah, Mollenkopf, Diane & Flint, Dan (2010) “Environmental Innovation and Co-
creation of Value,” Accepted at Australia and New Zealand Marketing Academy Conference
2010. Doing more with less — Entrepreneurship, Innovation, and New Product Development
Track. University of Canterbury, Christchurch, New Zealand, November 29 — December 1.

Frankel, Robert, Mollenkopf, Diane, Russo, lvan (2010) “Effective Returns Management:
Enhancing Retailer — Supplier Relationships,” Accepted at Australia and New Zealand Marketing
Academy Conference 2010. Doing more with less — Business-to-Business Relationships Track.
University of Canterbury, Christchurch, New Zealand, November 29 — December 1.

Dapiran, G. Peter and Mollenkopf, Diane (2010). “Aligning supplier-Retailer-3PL Product Return
Processes: a Triadic Case Study.” Proceedings of the 8™ International Meeting on Logistics
Research, Bordeaux Management School, France, 29 September to 1 October.

Stolze, Hannah, Mollenkopf, Diane & Flint, Dan (2010). “Environmental CSR as a Core
Competence of the Firm,” Proceedings of the AMA Summer Educators Conference 2010,
Boston MA. August.

Mollenkopf, D. A., Frankel, R. and Russo, I. (2009) , The Challenge of Functional Integration and
the Returns Management Process: An International Perspective.” Academy of Marketing
Science World Marketing Congress, Oslo, Norway, July.

Guzman-Siller, C.; Twede, D., Mollenkopf, D. and Cooper, M.B. (2009), Perception of the Value
of Grocery Pallet Systems: The US Retailer’s Point of View, Proceedings of 24" International
Association of Packaging Research Institutes (IAPRI) Symposium, Clemson, SC, May.
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Mollenkopf, D. (2010) Greening the Supply Chain Curriculum, presented at Tennessee State
University Supply Chain Summit, Nashville, TN, October 13-14.

Mollenkopf, D. (2010) The Challenge of Lean and Green Supply Chains: Creating Lean Efficiency
and Environmental Effectiveness with Excellence, presented at 2010 Army National Guard
Logistics Conference, Louisville, KY, May 10-11.

Ueltschy, Monique; Stolze, Hannah; Mollenkopf, Diane and Tate, Wendy (2009) The Interface of
Green, Lean and Global Supply Chain Strategies, presented at Midwest Decision Sciences
Institute, Oxford, OH, April 16-18.

Mollenkopf, Diane (2009) Making the Business Case for Environmentally Responsible Supply
Chains, presented at the Green Supply Chain Forum, Florida International University, February
19-20.

Matthew Myers

Zondag, Marcel and Myers, Matthew B., “An Empirical Study of the Fit Between Knowledge
Sharing routines of International Supply Chain Partners and Relational Performance,”
Proceedings of the 2010 Academy of International Business Conference, Rio de Janiero, Brazil.

Blocker, Christopher P., Flint, Daniel J., and Myers, Matthew B., “Customer Value Perceptions
in Global Business Markets: Exploring the Strategic Potential of Standardization,” Proceedings
of the 2009 Academy of Marketing Science Conference, Baltimore. Recipient of the Delozier
Best Conference Paper Award.

Cheung, Mee Shew and Myers, Matthew B., “What Do We Know About Base-of-the-Pyramid
Marketing: A Review of the BOP Literature” Proceedings of the 2009 Academy of Marketing
Science World Marketing Congress, Oslo, Norway.

Serhiy Ponomarov

Holcomb, M.C. and Ponomarov, S.Y., “The Relationship of Supply Chain Visability to Firm
Performance,” 24™ |nternational Conference on Logistics Research, Bordeaux, France, 2010.

Ponomarov, Serhiy and Holcomb, Mary “Building Supply Chain Resilience through Logistics
Capabilities”, proceedings of the POMS Conference, 2009.

Ponomarov, Serhiy “Understanding Operational and Relational Resilience in Buyer Supplier
Dyads”, Society for Marketing Advances (SMA) Conference Proceedings (2009).
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Funda Sahin

Sahin, Funda and Robinson, P., “Supply Chain Network Design Decisions and Risk Management:
A Hierarchical Framework,” International Meeting of the Institute for Operations Research and
Management Sciences (ALIO/INFORMS), June 6-9, 2010, Buenos Aires, Argentina.

Sahin, Funda and Robinson, P., “A Hierarchical Framework for Network Design: An Action
Research Study,” Invited presentation, 21°* Annual Meeting of the Production and Operations
Management Society (POMS), May 7 — 10, Vancouver, Canada.

Dave Schumann

Kim, Sora, Schumann, David W., and Haley, Eric (2009) “Primary Consequences of Corporate
Communication Strategy on Consumer Responses,” Proceedings of the American Academy of
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